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CONSTRUCTION RESULTS
CORPORATION

NOW IN THE COMMER-
CIALfINDUSTRIAL MAR-
KET, CIVIL ENGCINEER
SIBLINGS ARE LAUDED
FOR RAPID GROWTH

by Jerri Farris
Above: The Dunn Brothers Coffie ar che

Minneapolis Convention Center was o tenant
build-out project,

114

IMAGINE POURING THE CONCRETE
foundation for an clectromagnetic roller

coaster, .. in the middle of winter... in

Minnesota, The tolerances are very tight,

the conditions are difficult, and there’s a
lot riding on your ability to get it right,

These are challenges that Construction
Results Corporation faced when it buile
the concrete foundations For a new, L-

shaped raller coaster atValley Fair, the
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biggest amusement park in the Twin
Cities area, According to Mark Snvder,
F’:-I‘I."Kii]!'!:ll of Construction Results, the

project was unique,

“The work was done in the middle of
winter because the park is closed in
winter,” he says. “The caissons went all
the way dewn to bedrock and there
WiErE VErY, very llg!ll, telerances for the

anchor bols”



Construction Results crews built the
I:u'i'ln:ling for the 1,'11||i.|'|n|'|'|1'1'|'|. and the area
to load and unload the ride as well as
the foundation for the roller coaster,
They successfully completed the project
over the course of three or four |1‘|Hg.
cold months.

Sn:.ﬂur EJI'III{'H his COMPAny on Iwing able
to solve Pﬂ]l:s'lumx and deliver results, He
and his brother, John Snyder, the com
pany's vice president, are civil engineers
|1}' education. "Sﬂl.\'i!:llll Pﬂ'ﬁlh]l:'ll'ls: Mark
says, “is what engineers do, We like to
have creative ways to solve problems,
Owners and clients LH'I'II:'I"JI.I}' like ]tmki]'lg

at things from a couple of different angles,

Maost people we work with appreciate

that side of our company.”

According to Mark, customer satisfac
tion is one of the keys to surviving the
current downiurn, “|{1.'|.‘n-|.'al. husiness is
I‘;,'.]El:L' i|11'|:|r:|rl,,ml,.'I hae a.r_\,.x.'['l'l.l'l'a what
we really try accomplish. We try to carn
their trust and carn their business, not

just for the |:|r-:.l'r|.'|.'[ we 're working on

but for the future.”

S far, the future has been pretty bright
for Construction Results, .iii]mul_[h the
company inn;'r_:r!1|_:r:|.1|.'|j on December 31,
1999 it has been in business since 2000,
practically speaking. It started with two
{~n1|}|g1_w_\{"s arvel mow has 30, Revenue

has grown from $2.4 million in 2000 to
5105 million in 2007, It works under a
1.'.‘|ri<'1_1.' of contract methods, inc |11l:|i|1g
negotiated, cost-plus, lump-sum bid,
and design-build. More than half of its
revenue is from tenant finish projects.
The |,1:|:|11|'_|:|_11:|."\. client list includes retail,
restaurant food services, w -::r.d:li.l't Tacili-
ties, healtheare, and educational facilities
as well as industrial and manufacturing

busincsses,

Construction Results' success has
n;'.'l.ughl a lair amount of attention,
and it has collected some impressive
awards along the way. In 2003 and
2004, the .lfinmwp:rl'r.-. St Pawd Business

Jeurnal named it one of the 50 fastest-
growing companies in the 11-county
Twin City metropolitan area. In 2006,
|Ji\.‘:'rﬂl}'E:-l.l\im'n.-:'l::lm l.‘t"ﬂjgl'l'ih"l:l it
for a “Best Small Business” nationwide
award, In September 2007, fnc. Maga-
zine named Construction Results to its

“Inc. 5.000.7 a list of the fastest -SJ'IIN\'iI'Ig
private companics in America.

The company s gr:mnh is fueled h} a sur-
prisingly simple marketing plan. *Word
ol mouth is our best marketing tool,”
Mark says, “We do a good job with each -,
client, so they call us back when they

have another job or if they know some
one else who is starting a project.”

In ane recent example of this strategy,
Construction Results performed a 52,4
million project for $t. Barnabas Lu-
theran Church in |:'!:h.'|||r:-|.|1|:|.. MM, 1lu‘l.".lu_:.'l'll:'
Peterson, the pastor at 51, Barnabas,
WS & E:-II.'.'I:II.""] with the results that he
l.[rt_;ngl}' recommended them to The
Prince of Peace Church in 51, Louis

CONSTRUCTION RESULTS
CORPORATION AT A GLANCE

LOCATION:
MINMEAPOLIS, MN

AREA OF SPECIALTY!
COMMERCIAL AND INDUSTRIAL

COMNSTRUCTION

2007 AMNUAL SALES!
$10.5 MILLION

EMPLOYEES:
30

Construcrion Resules {'._1r|rx1r.;1n|;|r1 removed < existing Suites at the H.H.H.

Merrodeme and renavared it fnte ane large Suite, for Miller.
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COMMIRCIAL

- — €€ 've found that if you try to go after just
the projects that you think you can make
a big profit on, the bottom line is all
you're looking at. 99 ark snyder, Presiders
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s bl i il
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MARKETS SERVED

= Retail

= Tanant Improvement
= Food Service

= Restaurant

= Worship Facillies

= Health Care

= Medacal

= Induslrial

= Manufaclunng

= Special Progacts

Honcred To Be & “Fasiest Growing
Campary” Award Reciplent For 2007:

Inc. il
50 XXX
: Plymouth, MN

Trusted Commercial & industial Contractor 763-559-1100 www.ConstructionResults.com




